GLOBAL HOTEL ALLIANCE APPOINTS CHIEF FINANCIAL OFFICER
Andrew Boshoff steps into the newly-created role following strategic investments
from Minor Hotel Group and Pan Pacific Hotels Group

Dubai, United Arab Emirates, 15 November 2018: Global Hotel Alliance (“GHA”), the world’s
largest alliance of independent hotel brands, and operator of the award-winning, multi-brand
loyalty programme, DISCOVERY, today announced the appointment of Andrew Boshoff
as Chief Financial Officer.
This newly-created role further strengthens the GHA management team and it follows the
announcement earlier this month of investments into GHA by two of the alliance’s longestserving member brands, Minor Hotel Group and Pan Pacific Hotels Group.
Boshoff has more than 20 years of experience working with the world’s leading hotel and travel
industry companies, as well as major US and European financial investors. He has a track record
of providing financial advice and strategic insights in senior roles at international firms including
Credit Suisse and Dresdner Bank. He was a co-founder of Otus Corporate Finance, the
hospitality-focused corporate advisory firm based in London, and he has advised the
shareholders and board of GHA on strategic issues and transactions for several years.
“As we welcome new shareholders and accelerate our growth plans, we are creating this new
CFO role to strengthen the senior management team, and we’re delighted that Andrew has
accepted this exciting challenge,” says Chris Hartley, GHA’s CEO. “GHA’s collaborative model
is unique in its ability to support independent upscale and luxury hotel brands to compete
against consolidating global major hotel operators and aggressively expanding online travel
agents. Andrew’s financial insight and deep understanding of the hospitality and travel sector
will help us to meet GHA’s ambitious growth goals, as we reach our 15 th anniversary in 2019
and approach US$2 billion in annual room revenues generated by DISCOVERY, our multi-brand
loyalty programme.”
Boshoff was born in South Africa, educated in the UK and began his professional career
working as a corporate lawyer with Linklaters in London and Paris. He will be based at the GHA
head office in Dubai.
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Editor’s Notes:
About Global Hotel Alliance
Global Hotel Alliance (GHA) is the world’s largest alliance of independent hotel brands,
bringing together 33 brands with over 550 hotels in 77 countries. GHA uses a shared
technology platform to drive incremental revenues and create cost savings for its member
brands. GHA’s award-winning loyalty programme, DISCOVERY, provides 13 million members
exclusive opportunities to immerse themselves in local culture wherever they travel. GHA’s
hotel brands currently include: Alila, Anantara, Atura, AVANI, Corinthia, Discovery
Destinations, Doyle, Elewana, GLO, Grace, JA Resorts, Kempinski, Leela, Lungarno, Marco
Polo, Meritage, Meydan, Mysk, Niccolo, NUO, Oaks, Omni, Outrigger, Pan Pacific,
PARKROYAL, QT, The Residence by Cenizaro, Rydges, Shaza, Thon, Tivoli, Ultratravel
Collection and Viceroy. For more information, visit discoveryloyalty.com
About DISCOVERY Loyalty
A memorable trip demands more than a comfortable stay. DISCOVERY, an award-winning
global loyalty programme, provides 13 million members recognition and perks across over
550 hotels, resorts and palaces in 77 countries. Elite members have the opportunity to
immerse themselves in local culture through Local Experiences, distinctive activities that
capture an authentic taste of each destination. For more information, visit
discoveryloyalty.com
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